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IMPORTANT NOTICE
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Please note that the provision of the information in this presentation does not create and is 

not intended to create a relationship between Crowd Valley Inc. and any other person. You 

are not and should not regard yourself as being a client or customer of Crowd Valley Inc. and 

must not expect Crowd Valley Inc. to have any duties or responsibilities to you, act for you or 

your clients, or be responsible for providing protections afforded to customers or yourselves 

or be responsible for advising you in any respect. Please consult your own advisers as you 

deem necessary.

The information provided herein is solely for informational purposes and should not 

be construed as an attempt to solicit new clients or advertise our services for hire. The 

information and opinions contained herein have been compiled or arrived at in good faith 

from sources believed to be reliable;  however,  Crowd Valley cannot be held responsible for 

its accuracy or completeness.   

Crowd Valley does not engage in the offer, sale or transfer of securities. Securities may not 

be offered or sold in the United States absent (i) registration under the U.S. Securities Act of 

1933, as amended (the Securities Act) or (ii) an available exemption from registration under 

the Securities Act. Please consult legal counsel in the appropriate jurisdiction before offering, 

selling or buying securities as registration under the Securities Act or similar state legislation 

may be required.



EXECUTIVE SUMMARY
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Following fifteen months of global operations, Crowd Valley has gained a central position 

in the fast-growing worldwide crowdfunding market. This has given the company a broad 

overview on the sector’s most recent developments, with data collected on over 6,100 

individuals and companies to date. The present report, which follows the previous one 

published in October 2013 that looked at data from 2013 Q3, is based on surveying more than 

600 individuals and companies that have expressed an interest in entering the crowdfunding 

market and it aims at providing an overview on how the international crowdfunding sector is 

developing.

The demand for crowdfunding technologies is still mainly based in the USA and it is above 

all directed at equity investment models for startups. Nevertheless, other investment models, 

for example lending, and alternative assets, such as real estate, are on the rise. Other regions 

including Europe and Asia are also starting to play a major role in the crowdfunding sector, 

representing significant proportions of the total demand for crowdfunding services. 

The variety of organizations and professionals interested in entering this new financial 

market is vast. Broker-dealers, asset managers, investment advisors and already established 

companies are looking into crowdfunding with interest, viewing this new financing method as 

an opportunity for their businesses. 



INTRODUCTION
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Since the previous report publication, a few important milestones have been achieved by 

the crowdfunding industry. In particular, in the US, Title II of the JOBS Act became effective, 

allowing companies publicly to solicit investors and advertise the sale of securities, and the 

SEC opened a comment period on Title III, which will allow non-accredited investors to invest 

in equity capital. In Europe, the UK and France initiated public consultation periods on their 

proposed regulations for securities crowdfunding. All of these advances have stimulated the 

attention of many actors, who are closely following the situation and are getting ready to take 

their first steps into the market.

Crowd Valley has examined in this report a randomly-selected sample of more than 600 

observations* from across six continents, in order to unveil some of the most interesting 

trends in the crowdfunding sector, which are presented in the following sections. 

*Disclaimer on Data Collection

It should be taken into account that the sample used to analyze the market trends is 

composed only of organizations and professionals who approached Crowd Valley due to 

interest in one or more of the company’s services.  



INVESTMENT MODELS
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Being a provider of technologies, services and methodologies for securities professionals 

looking to get involved in this new financial market, Crowd Valley seeks to understand the 

demand for the different investment models. 

The company identified four main categories of investment models: 

1) Equity-based crowdfunding; 

2) Lending, which includes peer-to-peer lending, business loans and other forms of lending;

 

3) Reward-based crowdfunding; 

4) Combined, which refers to those cases where two or more of the aforementioned models 

are combined in one platform. 

The charts on the following pages show the percentages each investment model held on the 

total demand for crowdfunding operations during Q3 and Q4 2013. Compared to the previous 

quarter, there has been an increase in the demand for equity Crowdfunding Platforms  (from 

78% in Q3 to 82% in Q4), as well as combined ones (from 3% in Q3 to 5% in Q4). The demand 

for lending models experienced, instead, a relative decrease. 



INVESTMENT MODELS (Q4 + Q3 2013)
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INVESTMENT MODELS (Q4 2013)
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ASSET TYPES
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Many people still associate crowdfunding with startups, even though during the past two 

years, this new fundraising methodology has been used to enable investments in many 

other assets than startups alone. Crowd Valley has directly witnessed a rising demand for 

crowdfunding portals for other assets such as real estate, cleantech and energy among many 

others. In particular the company identified four main categories of assets: 

1) Startups; 

2) Real Estate;

 

3) Other Real Assets, which include, among others, energy, cleantech and life science; 

4) Other, which comprehends all other kinds of assets, that could not fit into the former 

categories, for example education and intellectual property (IP). 

The charts on the following pages represent the total demand for Crowdfunding Platforms or 

services divided by asset type. Compared to Q3, the company observed that real estate is the 

category that has grown the most in Q4 (from 16% to 19%).
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ASSET TYPES (Q4 2013)
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CLIENT PROFILE
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In fifteen months of activity, Crowd Valley has been approached by many organizations and 

professionals interested in its crowdfunding technologies or related services. The variety in 

the potential clients’ profiles is particularly interesting. The company has identified several 

types of organizations which were then grouped in the following categories: 

1) Broker-Dealer representatives;

 

2) Angel Network; 

3) New Company, which refers to potential clients who are  going to create a new company 

for the crowdfunding activity; 

4) Incubator; 

5) University; 

6) Already existing Crowdfunding Platform; 

7) Private Equity Fund; 

8) Other, which includes already established companies that are planning to expand their 

operations into crowdfunding. 

In Q4, Crowd Valley identified a new category of potential clients, Private Equity Funds, 

whose demand for crowdfunding services has started to increase.
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ORGANIZATION TYPES (Q4 + Q3 2013)
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THE GEOGRAPHY OF CROWDFUNDING PLATFORMS
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The demand for crowdfunding services is global. In fact, as shown by the following chart, 

the organizations and the professionals who approached Crowd Valley during its first fifteen 

months of operations are from six different continents. Compared to Q3 2013, in Q4 2013 the 

demand from Europe increased significantly (from 26% to 34%). 

Even if the UK and Italy still play a significant role in the European demand for crowdfunding 

services, their level of interest as a percentage did not vary meaningfully compared to the 

previous quarter. 

Thus, the drivers for the relevant growth in European demand shall probably be found in the 

demand coming from other European countries, for example France, that only recently began 

to show an interest in regulating crowdfunding. Asia and Africa, which are usually said to be 

marginal in the crowdfunding sector, continue to play a notable role.



CROWDFUNDING IN REGIONS (Q4 2013)
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FOCUS ON THE US (Q4 2013)
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Even if the demand for Crowd Valley’s crowdfunding services and technologies is global, the 

biggest market remains the USA (36% in Q3 and 37% in Q4), where the crowdfunding sector 

is more established than elsewhere1. Thus, this section presents facts and figures focusing 

only on the US market.

1) Massolutions, 2012. Crowdfunding Industry Report.



INVESTMENT MODELS IN THE US (Q4 2013)
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ASSET TYPES IN THE US (Q4 2013)
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CONCLUSION
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The present report, based on a sample of more than 600 data points, has translated the 

company’s broad overview on the crowdfunding market into facts and figures. In particular, in 

Q4, the organization observed the following new trends: 

1) The demand for equity and combined investing models has increased; 

2) Real estate is the asset category whose demand has increased the most; 

3) Private equity funds have been identified as new relevant actors category in the 

ecosystem; 

4) USA still remains the main market, but Europe strengthens its position. 

By publishing this information Crowd Valley aims to expand the current knowledge about this 

new, transparent financial sector and to support regulators and other relevant stakeholders in 

the global ecosystem in evaluating the market’s evolution. The company will continue publish 

similar reports on a regular basis.



CROWD VALLEY CONTACTS
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