Please note that the provision of the information in this presentation does not create and is not intended
to create a relationship between Crowd Valley Inc. and any other person. You are not and should not
regard yourself as being a client or customer of Crowd Valley Inc. and must not expect Crowd Valley Inc.
to have any duties or responsibilities to you, act for you or your clients, or be responsible for providing
protections afforded to customers or yourselves or be responsible for advising you in any respect. Please
consult your own advisers as you deem necessary.

The information provided herein is solely for informational purposes and should not be construed as an
attempt to solicit new clients or advertise our services for hire. The information and opinions contained
herein have been compiled or arrived at in good faith from sources believed to be reliable; however,
Crowd Valley cannot be held responsible for its accuracy or completeness.

Crowd Valley does not engage in the offer, sale or transfer of securities. Securities may not be offered or
sold in the United States absent (i) registration under the U.S. Securities Act of 1933, as amended (the
Securities Act) or (ii) an available exemption from registration under the Securities Act. Please consult
legal counsel in the appropriate jurisdiction before offering, selling or buying securities as registration
under the Securities Act or similar state legislation may be required.

Being an infrastructure provider for the international crowdfunding market, Crowd Valley has gained a
central position in this space. This gives the company a broad overview on the sector’s most recent
developments, with data collected on thousands of individuals and companies to date. The present
report is based on surveying a randomly-selected sample of more than 100 individuals and companies
out of the ones that have expressed an interest in entering the crowdfunding market during the second
quarter of 2014. Therefore, the analysis provides probably the first data-driven insights on how the
international crowdfunding sector is developing in Q2 2014.

The demand for crowdfunding technologies is still mainly based in the USA and it is above all directed at
equity investment models for private companies. Nevertheless, during this quarter Crowd Valley
observed a steep increase in the demand for real estate platforms. Other regions including Europe also
play a major role in the crowdfunding sector, representing a significant proportion of the total demand
for crowdfunding services.

In Q2 2014, the variety of organizations and professionals interested in entering this new financial market
is even vaster. In particular, many actors coming from the traditional finance sector (i.e. broker dealers,
asset managers, investment advisors, private equity funds, etc.) have shown an interest in crowdfunding.
This seems to confirm what Crowd Valley always believed: crowdfunding will bring about a paradigm
shift, affecting not only the early stage finance world, but the entire financial industry.

Many important milestones have been achieved in the securities crowdfunding industry in the second
quarter of 2014. In addition to the important regulatory changes in Europe, specifically the UK, France
and Spain in Q1 2014, Q2 has seen continued change in a positive direction. Large countries like
Australia, India, China and Japan have started drafting rules for securities crowdfunding.

In this report, Crowd Valley has examined a randomly-selected sample of more than 100 observations
from across six continents, in order to unveil some of the most interesting trends in the crowdfunding
sector, which are presented in the following sections.

Disclaimer on data collection
It should be taken into account that the sample used to analyze the market trends is composed only of
organizations and professionals who approached Crowd Valley due to interest in one or more of the
company’s services.

Being a provider of technologies, services and methodologies for securities professional looking to get
involved in this new financial market, Crowd Valley seeks to understand the demand for the different
investment models.

The company identified four main categories of investment models:

1) Equity-based crowdfunding;

2) Lending, which includes peer-to-peer lending, business loans and other forms of lending;

3) Reward-based crowdfunding;

4) Combined, which refers to those cases where two or more of the aforementioned models
are combined in one platform.

The charts below show the percentages each investment model held on the total demand for
crowdfunding operations during Q4 2013, Q1 2014 as well as Q2 2014. Equity crowdfunding still holds its
ground as the funding model with the highest demand, making a slight increase in market share from
the previous quarter. The demand for lending models has fallen from 29% to 23% during the most recent
quarter. Although the demand for equity and lending models is seemingly volatile, we have spotted two
consistent quarter-over-quarter trends in reward as well as combined funding models. The demand for
combined funding models has steadily risen from 5% to 14% during the past three quarters, this could be
because companies are realizing the value in giving investors access to different types of opportunities
through the same portal. The demand for reward based crowdfunding has fallen from 8% to 0% during
the past three quarters, factors that are influencing this could involve large portals securing their
dominant position in the reward-based sector, and the market getting more sophisticated, realizing that
crowdfunding in more than just rewards..

Many people still associate crowdfunding with startups, even though during the past two years, this new
fundraising methodology has been used to enable investments in many other assets than startups alone.
Crowd Valley has directly witnessed a rising demand for crowdfunding portals for other assets such as
real estate, cleantech and energy among many others. In particular the company identified five main
categories of assets:

1) Real Estate;

2) Private Companies;

3) Collateralized and Uncollateralized loans (P2P Lending);

5) Other Real Assets, which include, among others, energy, cleantech and life science;

The charts below represent the total demand for crowdfunding platforms or services divided into assets
types.

The demand for private company funding portals has stayed at a similar level relative to the other asset
classes at 45%.

Real estate crowdfunding is continuing its growth trend, as markets are realizing the value in being able
to split high-value assets such as real estate into smaller, more investable shares.

The relative demand of P2P funding portals is at the same level as Q1 2014, while “Other Real Assets”
has fallen 3 percentage points.

Crowd Valley has been approached by many organizations and professionals interested in its
crowdfunding technologies or related services. The variety in the potential clients’ profiles is particularly
interesting. The company has identified several types of organizations which were then grouped in the
following categories:

1) New Company, which refers to potential clients who are going to create a new company for
the crowdfunding activity;

2) Other, which includes already established companies that are planning to expand their
operations into crowdfunding.

3) Investment advisor

4) Private Equity Fund;

5) Broker-Dealer representatives;

6) Asset Manager;

7) Bank

8) Already existing Crowdfunding Platform;

9) Incubator;

10) Angel Network;

As the data shows, the most amount of interest in new funding portals is coming from new companies,
e.g. companies that have been recently founded and would like to enter the crowdfunding space as new

portals, this has been a growing trend in the three previous quarters. We have seen a sharp growth in
interest from investment advisors, increasing from 0% in Q4 2013 all the way to 11% in Q2 2014. Private
Equity funds are also increasingly looking into crowdfunding options when it comes to expanding online
operations. The crowdfunding model allows Private Equity funds to raise capital in a very cost-efficient
manner from a wider pool of investors compared to conventional approaches. Asset Managers are
showing increased interest in crowdfunding possibilities. We believe that asset management companies
see this as a more modern and efficient approach when it comes to raising capital, similar to Private
Equity Funds. In this past quarter, we have also seen interest from banks for the first time.

This past quarter has shown us the true disruptive power of crowdfunding, as we have seen growing
interest coming from conventional financial institutions such as banks, asset managers, Private Equity
funds, and investment advisors.

The demand for crowdfunding services is global. In fact, as shown by the following chart, the
organizations and the professionals who have approached Crowd Valley since the start of its operations
are from six different continents. North America, driven by the US, which is still the main market,
improves its position, with its percentage increasing from 45% in Q1 to 52% in Q2. Interest from the
Americas as well as Asia has grown in this quarter relative to other continents, while Europe is at the same
level and the rest of the continents have fallen in rank. We have also seen the UK coming back after a
slight dip in the previous quarter.

Even though the demand for Crowd Valley’s crowdfunding services and technologies is global, the
biggest market remains the USA (45% in Q2 2014), where the market is large and experiencing stronger
demand than elsewhere. Thus, this section presents facts and figures focusing only on the US market. It
is particularly interesting to notice that, although “New Company” is the main category, the actors from
the traditional finance sector (i.e. Broker-Dealers, Private Equity Funds, Asset Managers and Investment
Advisors) play a significant role.

Given that in Q2 2014 the demand from traditional financial industry actors represents a significant part
of the total demand for crowdfunding services, Crowd Valley decided to focus on these types of actors in
the following section. The charts below highlight the investment models and the asset types most
required by the financial industry actors. As it was easy to anticipate, the demand for reward
crowdfunding platforms is null, while there is strong demand for equity based platforms, and little
demand for combined equity and debt crowdfunding platforms. Private companies are the most
requested asset type, followed by real estate.

The present report presents facts and figures obtained analyzing the data the company collected during
Q2 2014. In particular, in the second quarter of 2014, the organization observed the following new trends:

1) Real estate is the asset category where demand has increased the most;

2) New relevant actors from the traditional finance world, such as private equity funds and
asset managers, are looking to enter the crowdfunding ecosystem;

3) USA still remains the main market, followed by the UK;

4) Traditional finance world actors are especially interested in Real Estate crowdfunding;

5) Retail banks and insurance companies have started looking into securities crowdfunding;

Real estate crowdfunding platforms have seen a significant increase in demand over several quarters.
During the same period, traditional financials services actors have shown increased interest in this
market as well, even catching the attention of retail banks and insurance companies.

By publishing this information Crowd Valley aims to expand the current knowledge about this new,
transparent financial sector and to support regulators and other relevant stakeholders in the global
ecosystem in evaluating the market’s evolution. The company will continue publish similar reports on a
regular basis.
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